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19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
Typical GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 23.4 years
old (.1% younger than average) and have a $57,706 (30.7% lower than average) annual household income.
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13.7% or 94,151 of MSP DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
Typical GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 24.1 years
old (4.% older than average) and have a $51,872 (43.% lower than average) annual household income.

Ethnicity of Target vs. Market:

White

Black/African
American

Asian

Other

Hispanic :

= who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE

_mpgse
._.'. HHI of Target vs. Market:
<$35K HHI , 65.1%
$35K-$50K HHI %!;--0%
$50K-§75K HHI &7%

$75K-$100K HHI g E‘ 1%

| 14
$100K-$150K HHI %-4%

$150K-$250K HHI 2%

$250K+ HHI 5%




21.9% or 95,963 of STL DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
Typical GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 23.8 years
old (.9% older than average) and have a $46,269 (50.6% lower than average) annual household income.
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14.1% or 50,899 of CIN DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
{ Typical GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 23.5 years
m old (.8% older than average) and have a $73,848 (22.6% lower than average) annual household income.
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17.2% or 48,890 of WPB DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
Typical GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 24. years
old (3.8% older than average) and have a $80,090 (3.5% lower than average) annual household income.
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19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 67.5% more
likely to be a high school graduate, 1.1% more likely to work full-time, 41.6% less likely to be married,
43.% more likely to be a parent of 1 or more children unde
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13.7% or 94,151 of MSP DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 87.9% more

likely to be a high school graduate, 51.% more likely to work full-time, 69.6% less likely to be married,
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} \'.f‘ Education Levels: GEN-Z (P18-29)

21.9% or 95,963 of STL DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 107.2% more
likely to be a high school graduate, 34.7% less likely to work full-time, 30.5% more likely to be married,
92.4% more likely to be a parent of 1 or more children u
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14.1% or 50,899 of CIN DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 65.8% more

likely to be a high school graduate, 25.2% more likely to work full-time, 50.5% less likely to be married,

6.5% less likely to be a parent of 1 or more children und
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17.2% or 48,890 of WPB DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 28.8% more

likely to be a high school graduate, 38.4% more likely to work full-time, 45.5% less likely to be married,

187.% more likely to be a parent of 1 or more children un
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19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 28.1% less likely
to own their home, 4.% more likely to own a lower valued home, 4.4% less likely to have a single-family
home, 17.4% more likely to have a dog.
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13.7% or 94,151 of MSP DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 74.% less likely
to own their home, 24.9% more likely to own a lower valued home, 45.5% less likely to have a single-

family home, 67.3% less likely to have a dog.
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' home, 12.1% more likely to have a dog.

@ﬁm Type of Home:GEN-Z (P18-29)

Single Family House (unattached) Eg 6
! Cl
5.7%
Townhouse or attached Home .
6.5%
23.2% 22.1% 0.05%
o 18.1% Condominium )
23.1% | 23%
. Apartment 2
22,138 51,569 LAY 17406 BETIEG ZEa%
Own Rent Other Own 5“‘;“" Home | Mobile Home or Manufactured 7.6%
or Real Estate
H
Property ome l 3.8%
= who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE mSTL

who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE mSTL

21.9% or 95,963 of STL DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 29.6% less likely
to own their home, 70.4% more likely to own a lower valued home, 6.8% less likely to have a single-family
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14.1% or 50,899 of CIN DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 36.% less likely

to own their home, 36.6% more likely to own a lower valued home, 16.2% more likely to have a single-
( family home, 38.6% more likely to have a dog.
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17.2% or 48,890 of WPB DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 8.2% more likely

to own their home, 20.% more likely to own a lower valued home, 15.3% more likely to have a single-
family home, 37.8% more likely to have a dog.
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19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 25.9% more likely
to look up D-I-Y advice online, 12.8% less likely to always vote in local elections, 33.4% less likely to belong
to a gym, 18.% less likely to fly domestic p
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13.7% or 94,151 of MSP DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 37.4% more likely

to look up D-I-Y advice online, 71.5% less likely to always vote in local elections, 33.% less likely to belong
Fm 29 to a gym, 5.6% less likely to fly domestic pa
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21.9% or 95,963 of STL DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 41.9% more likely
to look up D-I-Y advice online, 10.3% less likely to always vote in local elections, 19.7% more likely to

belong to a gym, 36.9% less likely to fly domestic
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14.1% or 50,899 of CIN DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 9.4% more likely

to look up D-I-Y advice online, 22.6% less likely to always vote in local elections, 2.2% more likely to belong
to a gym, 53.5% less likely to fly domestic pa
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17.2% or 48,890 of WPB DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 11.8% more likely

to look up D-I-Y advice online, 15.% less likely to always vote in local elections, 31.2% less likely to belong

to a gym, 22.6% more likely to fly domestic p
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Past 30-days QSR Users: GEN-Z (P18-29)
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Avg. Monthly QSR Meals:
86.4%

19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 3.6% more likely to
use QSRs past mo., 3.3% less likely to use Sit-Down Restaurants past mo., 6.8% more likely to use Casinos

past yr., 16.8% less likely to smoke cigarettes.
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13.7% or 94,151 of MSP DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 9.9% more likely to
use QSRs past mo., 14.4% more likely to use Sit-Down Restaurants past mo., 24.9% less likely to use Casinos
past yr., 1.2% less likely to smoke cigarettes.
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Past 30-days QSR Users: GEN-Z (P18-29)
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21.9% or 95,963 of STL DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 4.8% less likely to
use QSRs past mo., 27.2% less likely to use Sit-Down Restaurants past mo., 14.6% more likely to use Casinos

Top-10 Cuisines: GEN-Z (P18-29)
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14.1% or 50,899 of CIN DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 1.6% less likely to
use QSRs past mo., 11.2% less likely to use Sit-Down Restaurants past mo., 22.4% less likely to use Casinos
past yr., 51.2% less likely to smoke cigarettes
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17.2% or 48,890 of WPB DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 17.2% more likely

to use QSRs past mo., 23.4% more likely to use Sit-Down Restaurants past mo., 25.9% more likely to use
Casinos past yr., 89.6% less likely to smoke cigarette
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19.1% or 9,402,077 of USA GEN-Z(P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 9.6% less likely to
have a 401K, 7.7% less likely to have an Auto Loan, 41.2% less likely to Invest/Trade Stocks Online, 25.3%
more likely to pay with their Debit Card.
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IRA (Individual Retirement Account)
Stocks or Stock Options
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i e 21% 2 ~ 1.6% 1.0% 1.4%
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Second Home or Real Estate Property 200 Ef’ Equity loan
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13.7% or 94,151 of MSP DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 20.3% more likely to
have a 401K, 65.% less likely to have an Auto Loan, 143.1% more likely to Invest/Trade Stocks Online, 41.4%
more likely to pay with their Debit Card.
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21.9% or 95,963 of STL DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 44.% less likely to
have a 401K, 11.6% less likely to have an Auto Loan, 77.9% less likely to Invest/Trade Stocks Online, 28.5%
more likely to pay with their Debit Card.

mﬁ Alnvestments Owned: GEN-Z (P18-29) Financial Services Has and/or Uses: GEN-Z (P18-29)
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14.1% or 50,899 of CIN DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 37.4% less likely to
have a 401K, 101.3% more likely to have an Auto Loan, 79.5% less likely to Invest/Trade Stocks Online, 2.9%
less likely to pay with their Debit Card.
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17.2% or 48,890 of WPB DMA GEN-Z (P18-29) are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE are 10.4% more likely to
have a 401K, 56.2% more likely to have an Auto Loan, 65.8% more likely to Invest/Trade Stocks Online, 21.9%
more likely to pay with their Debit Card.

mﬁ Alnvestments Owned: GEN-Z (P18-29) Financial Services Has and/or Uses: GEN-Z (P18-29)

401K Plan

90,290 31.8%

IRA (Individual Retirement Account)

Other (Crypto / NFTs / Metals, etc.) ﬁ*mm

Second Home or Real Estate Property &%ﬁ: %
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“Lifestyle/Future Plans”
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“Lifestyle/Future Plans"
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“Lifestyle/Future Plans"

GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE (Lifestyle/Future
Plans)
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"Lifestyle/Future Plans"

GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE (Lifestyle/Future
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“Lifestyle/Future Plans"”

GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE (Lifestyle/Future
Plans)
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 2 days, 22
hours, 59 minutes and 44 seconds each week with All Forms of Media.

70.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 6 hours and 55 minutes
each week listening to All Local AM/FM Radio, representing 6.9% of total time spent with all forms of Media.
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Media: Aduits 18 or older
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 3 days, 5
hours, 12 minutes and 22 seconds each week with All Forms of Media.

92.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 5 hours and 53 minutes
each week listening to All Local AM/FM Radio, representing 7.% of total time spent with all forms of Media.

96.9%
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| GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 2 days, 11
hours, 31 minutes and 22 seconds each week with All Forms of Media.

71.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 5 hours and 32 minutes
each week listening to All Local AM/FM Radio, representing 6.6% of total time spent with all forms of Media.
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 3 days, 5
hours, 30 minutes and 23 seconds each week with All Forms of Media.

58.9% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 7 hours and 30 minutes
each week listening to All Local AM/FM Radio, representing 5.7% of total time spent with all forms of Media.
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 3 days, 9
hours, 13 minutes and 51 seconds each week with All Forms of Media.

71.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 5 hours and 42 minutes
each week listening to All Local AM/FM Radio, representing 5.% of total time spent with all forms of Media.
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 1 days, 22
hours, 57 minutes and 22 seconds each week with All Forms of Ad-Supported Media.

69.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 6 hours and 20 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Media.
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 2 days, 1
hours, 50 minutes and 18 seconds each week with All Forms of Ad-Supported Media.

91.2% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 5 hours and 24 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Media.
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 1 days, 12
hours, 3 minutes and 5 seconds each week with All Forms of Ad-Supported Media.
71.1% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 4 hours and 29 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.8% of total time spent with all forms of Ad-Supported Media.
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 1 days, 15
hours, 58 minutes and 23 seconds each week with All Forms of Ad-Supported Media.

57.2% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 7 hours and 13 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an average of 2 days, 12
hours, 22 minutes and 10 seconds each week with All Forms of Ad-Supported Media.

70.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an avg. of 5 hours and 34 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 6.5% of total time spent with all forms of Ad-Supported Media.
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an
average of 6 hours and 42 minutes each day with All Forms of Ad-Supported Media. 69.5% listen to
Local AM/FM Radio for an avg. of 54.4 minutes/day.(Local Radio delivers 9.4% of Time with Ad-Supported Media.)
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an
average of 7 hours and 7 minutes each day with All Forms of Ad-Supported Media. 91.2% listen to

S=MSP

2 7 P18-29 Local AM/FM Radio for an avg. of 46.4 minutes/day.(Local Radio delivers 9.9% of Time with Ad-Supported Media.)
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an

average of 5 hours and 9 minutes each day with All Forms of Ad-Supported Media. 71.1% listen to

: : Local AM/FM Radio for an avg. of 38.4 minutes/day.(Local Radio delivers 8.8% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach} GEN-Z (P18-29)
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an
average of 5 hours and 42 minutes each day with All Forms of Ad-Supported Media. 57.2% listen to
Local AM/FM Radio for an avg. of 62. minutes/day.(Local Radio delivers 10.3% of Time with Ad- Supported Media.)
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GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE spend an
average of 8 hours and 37 minutes each day with All Forms of Ad-Supported Media. 70.3% listen to
Local AM/FM Radio for an avg. of 47.8 minutes/day.(Local Radio delivers 6.5% of Time with Ad-Supported Media.)
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6,532,564 or 69.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 54.4 minutes every day
representing 35.6% of all time spent daily with Ad-Supported Audio.
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- 85,862 or 91.2% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 46.4 minutes every day
representing 39.6% of all time spent daily with Ad-Supported Audio.
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- 68,198 or 71.1% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE

>/7,~a STl DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 38.4 minutes every day
P18-29 representing 34.8% of all time spent daily with Ad-Supported Audio.
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- 29,104 or 57.2% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 62. minutes every day
representing 33.3% of all time spent daily with Ad-Supported Audio.
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- 34,390 or 70.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 47.8 minutes every day
representing 31.8% of all time spent daily with Ad-Supported Audio.
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| 6,532,564 or 69.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 54.4 minutes every day
representing 35.6% of all time spent daily with Ad-Supported Audio.
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| 85,862 or 91.2% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE

= M s P DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 46.4 minutes every day
E P18-29 representing 39.6% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: GEN-Z (P18-29)

"Share of Ad-Supported Audio” 156

who are Not-Yet-Enrolled
and Seeking an
UNDERGRADUATE DEGREE

26.5%
23.0%
19.0% 18.8%
16.4%
13.4%
%
11.1% e 103% 9.3%
10.2% 9
2 4.1% - 4.9% 5.4% 6.0% 4.7% 2.0%
K (] . 0
2 o %
*785,862 437,390 17,923 76,278 21,695 129,425 19,923 181,967 15,447 28,309 12,587 70,757 8,723 33,363 5,085 41,020 4,384 347 859 20,183
Local AM/FM Spotify TV Music Podcasts iHeartRadio = YouTube Music Pandora All Others SiriusXM Amazon Music
Average :
Dy Radio Channels
B B B s [P o R s N oe W si W e RN oo IR
who are Not-Yet-Enrolled an eeKing an | |
MsP DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 32 MSP GEN-Z(P18-29) ~ DMA  Scarborough R12026: Feb25-Feb26 ~ Qual Intab 273 * Share of Everything
All Graphs and soefa.oi Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soe _al for Anything _ =

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)
OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l



68,198 or 71.1% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 38.4 minutes every day
representing 34.8% of all time spent daily with Ad-Supported Audio.
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| 29,104 or 57.2% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 62. minutes every day
representing 33.3% of all time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: GEN-Z (P18-29)

"Share of Ad-Supported Audio” - m

who are Not-Yet-Enrolled
and Seeking an
UNDERGRADUATE DEGREE

25.6% 26.0%

21.4%
19.2% 20.2% >

5.6%
%
6.5% 2.9% 1.9%
° o YRE10%  ng% oan  ggg 1%
B el e o s
© 29,104 241,291 13,010 53,705 11,933 93,609 9,755 36,677 10,303 77,095 3,343 31,640 2,849 10,437 855 3,533 520 1,365 430 6,979
Local AM/FM TV Music Podcasts Spotify YouTube Music All Others Amazon Music Pandora SiriusXM iHeartRadio
Average
Caly Radio Channels
oo I (s RN (s s N s N oL 7 TN, 2o [ s
2 who are Not- ~Enrolied an eeKing an
CIN DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 37 CIN GEN-Z (P18-29) DMA Scarborough R12026: Feb25-Feb26 Qual Intab 251 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soe -al for Anything _ =

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)
OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l



34,390 or 70.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio for an average of 47.8 minutes every day
representing 31.8% of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radro Formats (Persons & % Reach): GEN-Z (P18-29)

6,532,564 or 69.5% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Pop
Contemporary Hit Radio, Adult Contemporary, Country, and Classic Rock.
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85,862 or 91.2% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Pop Contemporary Hit
Radio, Country, Hot AC, and Adult Contemporary.
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Local AM/FM Radfo Formats (Persons & % Reach): GEN-Z (P18-29)

4‘

»=3I1

68,198 or 71.1% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, New Country, Gospel,
Classic Hits, and Urban AC.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)
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Local AM/FM Radio Formats (Persons & % Reach): GEN-Z (P18-29)

(Average week)
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29,104 or 57.2% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Urban Contemporary, Country, Urban
AC, Adult Contemporary, and Album Oriented Rock.
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Local AM/FM Radio Formats (Persons & % Reach): GEN-. Z (P18-29)

34,390 or 70.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Urban AC, Classic Rock, and Country.

Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)
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3,506,194 or 37.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 28.4 minutes every day
representing 27.2% of all time spent daily with Ad-Supported Video.
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26,562 or 28.2% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 71.5 minutes every day
representing 40.3% of all time spent daily with Ad-Supported Video.
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31,050 or 32.4% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 16.9 minutes every day
representing 18.7% of all time spent daily with Ad-Supported Video.
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10,088 or 19.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 33. minutes every day representing
23.5% of all time spent daily with Ad-Supported Video.
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20,103 or 41.1% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
=) WP B DEGREE watch Ad-Supported Local TV Stations for an average of 12.7 minutes every day
P1B 29 representing 9.5% of all time spent daily with Ad-Supported Video.
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3,506,194 or 37.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 28.4 minutes every day
representing 27.2% of all time spent daily with Ad-Supported Video.
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26,562 or 28.2% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 71.5 minutes every day
representing 40.3% of all time spent daily with Ad-Supported Video.
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31,050 or 32.4% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 16.9 minutes every day
representing 18.7% of all time spent daily with Ad-Supported Video.
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10,088 or 19.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 33. minutes every day representing
23.5% of all time spent daily with Ad-Supported Video.
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20,103 or 41.1% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations for an average of 12.7 minutes every day
representing 9.5% of all time spent daily with Ad-Supported Video.
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[ 3,506,194 or 37.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News -
Morning, Sports, Local News - Evening, Movies, and Daytime Soap Operas.
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26,562 or 28.2% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Game Shows, Local
News - Morning, Local News - Evening, Daytime Soap Operas, and Local News
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- 31,050 or 32.4% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Daytime Soap
Operas, Movies, Court Shows, Dramas, and Local News - Morning.
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- 10,088 or 19.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local
News - Evening, Movies, Sports, Daytime Talk Shows, and Mystery/Suspens
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Local TV Station Programs (Persons & % Reach): GEN-Z.(P18-29)
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- 20,103 or 41.1% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Movies, Local
News - Morning, Local News - Late, Sports, and Reality - Dating.
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[ 7,403,629 or 78.7% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Social Media for an average of 263.7 minutes every day representing
47.3% of all time spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)
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| 78,408 or 83.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Social Media for an average of 299.1 minutes every day representing
44.8% of all time spent daily with Ad-Supported Digital Media.
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| 74,938 or 78.1% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Social Media for an average of 215.2 minutes every day representing
44.5% of all time spent daily with Ad-Supported Digital Media.

Avg. Week All D.rg:tal (Persons & % Reach): GEN-Z (P18 29) Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)
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[ 31,554 or 62.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Social Media for an average of 181.9 minutes every day representing
30.3% of all time spent daily with Ad-Supported Digital Media.
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| 44,874 or 91.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Social Media for an average of 322.7 minutes every day representing
47.7% of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All Socigl Media (Persons & % Reach): GEN-Z (P18-29)

6,938,367 or 73.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Facebook for an average of 85.3 minutes every day representing 32.3% of
all time spent daily with Ad-Supported Social Media.
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13,516 or 14.4% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Blogs/Message Boards (read and/or post) for an average of 88.8 minutes
2l P18- 29 every day representing 29.7% of all time spent daily with Ad-Supported S
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74,938 or 78.1% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Facebook for an average of 54.2 minutes every day representing 25.2% of
all time spent daily with Ad-Supported Social Media.
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Avg. Week All Soc:al Medta (Persons & % Reach): GEN-Z (P18- 29}
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31,554 or 62.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Facebook for an average of 55.9 minutes every day representing 30.7% of
all time spent daily with Ad-Supported Social Media.
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Avg. Wee Il Soc:al Media (Persons & % Reach): GEN-Z (P18-29}

| 43,213 or 88.4% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Facebook for an average of 101.2 minutes every day representing 31.4%
of all time spent daily with Ad-Supported Social Media.
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6,938,367 or 73.8% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Facebook for an average of 85.3 minutes every day representing 32.3%
of all time spent daily with Ad-Supported Social Media.
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13,516 or 14.4% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Blogs/Message Boards (read and/or post) for an average of 88.8 minutes
P18-29 every day representing 29.7% of all time spent daily with Ad-Supported S
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74,938 or 78.1% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Facebook for an average of 54.2 minutes every day representing 25.2%
of all time spent daily with Ad-Supported Social Media.
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31,554 or 62.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Facebook for an average of 55.9 minutes every day representing 30.7%
of all time spent daily with Ad-Supported Social Media.
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43,213 or 88.4% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE use Ad-Supported Facebook for an average of 101.2 minutes every day representing 31.4%
of all time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
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Local Radio: 391,996; All Other
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M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 5,348; All Other Digital
Media: 4,559; Social Media: 3,943; Non-Prem. Cable: 915; Local TV: 676 reaching GEN-Z
(P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,738;
Social Media: 4,490; Local Radio: 3,849; Non-Prem. Cable: 1,430; Local TV: 1,213 reaching
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGR
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,438;
Social Media: 1,838; Local Radio: 1,632; Non-Prem. Cable: 612; Local TV: 315 reaching
GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
2,179; All Other Digital Media: 1,368; Non-Prem. Cable: 910; Local TV: 196 reaching GEN-Z
(P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE.

Social Media: 3,155; Local Radio:
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6,462,297 or 68.7% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 41.6 minutes per day driving, seeing Billboards and Signs. 58.1% Listen
to Local Radio Stations Out-of-Home for an average of 32.9 minute
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Top-13 Out-of Home Media (Persons & % Reach): GEN-Z (P18-29)
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Top-13 Out-of-Home Media (Persons & % Reach): GEN-Z (P18-29)

(Average week)
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69,269 or 72.2% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 36.2 minutes per day driving, seeing Billboards and Signs. 59.4% Listen
to Local Radio Stations Out-of-Home for an average of 23.3 minutes/d
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43,755 or 86.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 31.7 minutes per day driving, seeing Billboards and Signs. 47.8% Listen
to Local Radio Stations Out-of-Home for an average of 37.5 minutes/da
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Top-13 Out-of Hame Media (Persons & % Reach): GEN-Z (P18 29)
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36,511 or 74.7% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 65.8 minutes per day driving, seeing Billboards and Signs. 58.8% Listen
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6,462,297 or 68.7% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
spend an average of 41.6 minutes per day driving, seeing Billboards and Signs representing 24.2% of all
Time Spent with Ad-Supported Out-of-Home Media.
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47,909 or 50.9% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
2 P = MSP spend an average of 35.8 minutes per day driving, seeing Billboards and Signs representing 15.7% of all
1Y i p13 29 Time Spent with Ad-Supported Out-of-Home Media.
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69,269 or 72.2% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
spend an average of 36.2 minutes per day driving, seeing Billboards and Signs representing 27.1% of all
Time Spent with Ad-Supported Out-of-Home Media.
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43,755 or 86.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE

spend an average of 31.7 minutes per day driving, seeing Billboards and Signs representing 24.% of all Time
Spent with Ad-Supported Out-of-Home Media.
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36,511 or 74.7% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
spend an average of 65.8 minutes per day driving, seeing Billboards and Signs representing 37.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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Ad-Supported Roads Traveled Per Week (Persons & % Reach): GEN-Z (P18-29)
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47,909 or 50.9% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 35.8 minutes per day driving an average of 20.8 miles each day and are
186.% more likely to use MN 7 than the Metro average.

Top-26 Employment Zip Codes: GEN-Z (P18-29)
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): GEN-Z (P18-29)
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Top-26 Residential Zip Codes: GEN-Z (P18-29)
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69,269 or 72.2% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 36.2 minutes per day driving an average of 21.1 miles each day and are
164.9% more likely to use Highway 370 than the Metro average.

Top-26 Employment Zip Codes: GEN-Z (P18-29)
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43,755 or 86.% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 31.7 minutes per day driving an average of 18.5 miles each day and are
400.% more likely to use Route 42 than the Metro average.
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Route 42 Zoe 45202 W 6.17% 45238 5.68%
Dixie Highway [UESTEEc 20.4% 45603 QEESIS— 5.33% 45603 PE— 533
Red Bank Road R asi03 RIS a0 45060 P ——— 7 01%
US 127 (Hamilton Avenue) JSERes Oiiaill 14.5% 45147 GO 4% 45040 HSOR i
471 I 23405 45011 RIS 3.55% 41011 (58  3.00%
Route 48 [P o 11.7% 45133 [EIGHNNEN 3.49% 45205 pEom— 2.90%
Route 25 T 1o ssoue. [, 32 B & | o g o
State Road 125 (Beechmont Avenue/Ohio Pike) FHUTEg 10.8% Fr 41011 [SSEE 506% El h 45240 PERANN 2.63%
Queen City Avenue 10.0% 41073 m 2.77% 41051 mzfgm‘
Harrison Avenue [RUTES 0.5% 45240 . 45121 FRRR 181%
State Road 747 (Princeton, Glendale Road) [if%gy 75% 41051 REES 2.05% 45177 R L%
US 27 (Colerain Avenue) SR 5%, 45168 RSN 181% 45209 PO 161%
Route 32 o 45177 B e 45056 g 135%
Norwood Lateral Expressway Ms's,’_‘m 45246 nggﬁ'sm 41056 2% Lo
US 50 (River Road) FEPERo® 45220 RO Lo 41076 P 00%
State Road 50 (Clermont County) Eﬁ%&ﬁ Avg. Hours+Minutes/day Driving: | 45056 ﬁ“;‘ 16% 45039 372{5359;%
State Road 131 (Clermont County) rg,,fﬁ GEN:Z(P13:20) 41056 28 103% 45005 P730%
Glenway Avenue BREELLZES | . 45225 o as2z7 PRI
US 50 (Columbia Parkway) ﬁiﬂg,m Avg. Miles/Day 45044 ﬁﬁ% 3.98% 47353 °3:m
Winton Road [EI 32 . - 41076 S 000% a7200 ook
74 13.5% I 45211 522% 47043 | 0000%
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36,511 or 74.7% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE spend an average of 65.8 minutes per day driving an average of 38.3 miles each day and are
340.1% more likely to use Indiantown Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): GEN-Z (P18-29) Top-26 Residential Zip Codes: GEN-Z (P18-29) Top-26 Employment Zip Codes: GEN-Z (P18-29)

) 17.97% 11.69%
195 e P 34953 P AT 34953 2.40%
T i e —

us1
Us 441 33463 I o — 11.52% 33458  [PUSEI— 8.19%
Military Trail 34950 QERSRIINI s.90% 33411 PEREIEEC 1 8%
Okeechobee Blvd 3495 QEITRE 479% 33414 P
Northlake Blvd 33428 X 34957 BRI A
Palm Beach Lakes Blvd 33414 BRI A32% 32067 PR 393%
Florida Turnpike 33405 AR a.19% 32958 R, 4%
Southern Blvd 34956 (RN 3.67% 33469 JOSTI 286%

Forest Hill Blvd
Port St Lucie Blvd

32958 rm,‘ AM% 33431 PN 28s%

33430 [ 200% — 33462 OIS, 19
33455 [ROEI 280% ® & 33427 [EOOL 153%

Lake Worth Road
Indiantown Road 33407 M 2.92% Hl ﬁ 34996 mﬁ;’ s
Linton Blvd 34974 o 33412 m 132%
Congress Avenue 33461 R 34974 i
PGA Blvd 34983 P aoox 33405 bes
Glades Road 3362 %00 34987 P50
St Lucie West Bled 34004 [ 105 33425 PALOSI%
Gateway Blvd 33412 [ 13m% 33315 HpA%
Boynton Beach Road 34957 LIk 33480 A%
Atlantic Avenue  JEE, B Lae% Avg. Hours+Minutes/day Driving: | 33467 Lo 33404 HRA%,
Blue Heron Bivd S a0y 1% i i 33411 bred 34972 BP0
Donald Ross Road  f8%F sey 1% 34984 et 34973 2508
Hypoluxo Road b Avg. Miles/Day 32968 BT 1x 34997 Gt S 320%
State Road 70 JREFUTY 1% T s e | 2o JRER 05t i s
4Sthstreet JBRZE e 33403 [70I1% 34900 Q0%
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Top Residential Zip Codes: (GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE)
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2,829,518 or 30.1% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day
representing 28.1% of all time spent daily with All forms of Print Medi

el
Avg. Week All Print Media (Persons & % Reach): GEN-Z (P18-29)  Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)

Total persans:

st e [ Y,
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et o TR %

; % USA Today (Daily)
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New York Times (sunday)  [/PEER07 I PR s New York Times 75 74
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- - W
ool B B 016 |

who are Not-Yet-Enrolled and USA GEN-Z[P18-29) New York Times Newspaperis) USA Today New York Times Newspaper(s)  New York 38

Magazines 5303925 Seeking an UNDERGRADUATE (Daily) (Daily (Daily) {Sunday) Magazines (Daily Times (Daily)
5 DEGREE 9.0 8.0 6.8 2 1.6 80 6.9 6.7
Catalogs 2.‘%)‘6%
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Avg. Week Ad-Supported All Print Media (Persons & % Reach):GEN-Z (P18-29)  Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent):GEN-Z (P18-29)
il % Time Spent:
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oo et o) PP S0 A

PR

Local Daily Newspaper(s) (Sunday) 51 0d —

New York Times (Daily)  GIS0238 2%

New York Times (Daily+Sunday) mm 944 N“:s::’:a?lm“
MEAGKTIRNES [Skd) m 87% Avg. Hours+Minutes/day with Ad- ol T:-,;a = -

Wall Street Journal Local Daily
usa Today (0aiy) TR R Supported Print Media: GEN-2 (P18-29) P
‘Wall Street Journal (Daily)

9.1
i toca ety Newspapers  EAPEES e

Local Daily
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13.2 9.1 Wall Street.
Magazines Journal (Daily)
7.7

=
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'R S

=

Newspaper(s)
Magazines (Daily
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74 6.9
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m
m

2.0% % e 2 s
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T e
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22,173 or 23.6% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE read Local Daily Newspaper(s) (Daily+Sunday) for an average of 6.1 minutes every day
representing 29.2% of all time spent daily with All forms of Print Media.

Avg. Week AII Prmt Medm (Persons & % Reach): GEN-Z (P18-29)

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Books

New York Times (Daily)

Avg. Hours+Minutes/day with All
Print Media: GEN-Z (P18-29)

All Local Weekly Newspapers
Wall Street Journal (Daily)
Catalogs

New York Times (Daily+Sunday)

-ﬂl-
3
New York Times (Sunday) ml-%i T Seeking an RDERCRADUATE
wagarines TN il f 53¢

® who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE

USA Today (Daily)

who are Not-YetEnrolled and MSP

uMSP

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)

*
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RRER R 2 ':' ‘_g

New York Times (Sunday)
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(Sunday)
10.6

Direct Mail
Advertising
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68

USA Today
(Daily) Catalogs
5.4 4.2

—_—

ew York
Times
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Daily
Local Daily Newspap
Newspaper(s) er(s)
(Daily+Sunday) (Daily
6.1 35

New York Times (Daily+Sunday)
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(Daity+Sunday)

New York Times (Sunday) 68
21.0

Direct Mail
Adverti

6.7

Wall Street.
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7.1

New York Times
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6.6
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(Sunday)
9.1

Local Daily
Hewspaper(s) (Daily
6.8

USA Today (Daily)
6.3

Catalogs
43

® who are Not-Yet-Enrolled and Seeking an

UNDERGRADUATE DEGREE

u MSP

Avg. Week Ad-Supported All Print Media (Persons & % Reach): GEN-Z (P18-29)

Total persons:
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——
D —— PV
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-
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m
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily)

All Local Weekly Newspapers

Wall Street Journal (Daily)

Catalogs

New York Times (Daily+Sunday)

s oy o S T
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Avg. Day Ad-Supported Print Media (% Time Spent & Avi

¥ Time spent:

vg. Minutes/day Spent): GEN-Z (P18-29)
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New York Times
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3.5
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5.4 e 15
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210
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71 6.8
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Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

Books

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times {Sunday)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

19,788 or 20.6% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE read New York Times (Daily+Sunday) for an average of 22.5 minutes every day representing
21.4% of all time spent daily with All forms of Print Media.
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Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs
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3,532 or 6.9% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
read Magazines for an average of 22.3 minutes every day representing 40.7% of all time spent daily
with All forms of Print Media.

Avg. Week All Prmt Med.ra (Persons & % Reach): GEN-Z (P18-29)
Direct MaR Acversising (cxtl infing catalogs) mm

Local Daily Newspaper(s) (Daily
Local Daily Newspaper(s) (Daily+Sunday) m 19.6%
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Avg. Week All Print Medrq (Persons & % Reach): GEN-Z (P18-29)

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books

New York Times (Daily+Sunday)

New York Times (Daily) ¥ 8.7 Avg. Hours+Minutes/day with All 168 ‘
; . Print Media: GEN-Z (P18-29) New York Times Local Daily
Remiondies (Saduy) R virm (sunday) Hewpopert) | wan

Wall Street Journal (Daily)

e g NOEN  wrvrem
*E Enrolled and WPB Local Daily New York Newspaper(s) New York
Magazines - RADUATE L0 MNewspaper(s) (Daily Times (Daily) Magazines (Daily+Sunday) Times (Daily) USA Today (Daily)
o s e m
All Local Weeldy Newspapers g3y I3 h 01'4&
= who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE WPB ® who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE HWPB

12,378 or 25.3% of GEN-Z (P18-29) who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE
DEGREE read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.1 minutes every day
representing 32.9% of all time spent daily with All forms of Print Media.

# Time spent:

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): GEN-Z (P18-29)

19.79

5 -y -
' - SN T
R EREREEREEF

Local Daity Newspaper(s)
(Sunday)

Magazines
127

9.4

Local Daily Newspaper(s)
(Daily+Sunday)
111

Direct Mail
Adverti:

sing
{excluding Catalogs)
7.1

Local Daily
Newspaper(s)
(Sunday)
70

45 Journal

New York Times
(Sunday)
5.9

Street

(Daily) Caralogs

Avg. Week Ad-Supported All Print Media (Persons & % Reach): GEN-Z (P18-29)

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wwall street Journal (Daily)

cosors T v o

All Local Weekly Newspapers 2876 of& who are Not-Yet-Enrolled and WPB 0 14 Magazines {excluding Catalogs) Catalogs (excluding Catalogs) New York Times (Daily) Catalogs
% Seeking an UNDERGRADUATE i 12.7 82 28 7.1 5.0 43 3.9
oo R 30

Totol persons:

m_m.

Caczos | i5.0% s

th.

[Yagag | ——
i | ——

P il m

Avg. Hours+Minutes/day with Ad-
Supported Print Media: GEN-Z (P18-29)  [EyP8%Y

mnupe

Avg. Day Ad-Supported Print Media (% Time Spent & Avi

vg. Minutes/day Spent): GEN-Z (P18-29)

2 i

008 W
(0]

Direct Mail Advertising

New York Times (Sunday)
9.4

New York

Magazines
75

Direct Mail Advertising

Local Daity.
NWR;!;! (Sunday)

Local Daily
Newspaper{s) (Daily

s
(Daily+Sund
ay)

New York Times
(Sunday)
59

MNew York Times
(DaitysSunday)
51

Wall Street Journal
(Daily)

BWPB

= WPB

# who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE = who are Not-Yet-Enrolled and Seeking an UNDERGRADUATE DEGREE
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[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)
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“Advertising Actions"

GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media
Websites
Direct Mal
Video Streaming Services
Broadcast, Cable, & Sat TV
Audio Streaming Services

Local AM/FM Radio

15,847,267 15.8%

Podcasts

Billboards ey 11.3%

News papers 1 470 10.4%
Cable TV Networks 11,958,587 o
Local Broadcast TV 12,560,955 5
® GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE (Shopped/Visited/Bought past 3mos Due to Ads on %)
B GEN-Z $P18-292)2U5A AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA Scarborough R12026: Jan25-Mar26  Qual intab: 10 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =

[((((Age: 18 - 29) AND (Level of education: High school graduate (12th grade or GED) OR Level of education: Some college credit (no degree) OR Level of education: Some college (AA/Associates or 1-3 years of college))) AND (Lifestyle changes/events personally plan to do next 12 mths: Go back to school (for degree/certification)
OR Wavs used Internet/apps past 30 davs on anv device:Lifestvle: Education (research schools, application, financina))) AND Currently enrolled/attendina classes at a colleae/universitv: No)l



Websites

Social Media

Video Streaming Services
Direct Mail

Billboards

Broadcast, Cable, & SatTV
Cable TV Networks
Newspapers

Audio Streaming Services

"Advertising Actions"

GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE
(Shopped/Visited/Bought past 3mos Due to Ads on %)

235,242 34.2%

37.0%

115,472 16.8%
182,239 ' 26.5%

11.0%

101,241 14.7%

53,210 7.7%

62,245 T 9.1%

'
.

Local AM/FM Radio

Local Broadcast TV gieies” MINNEAPOLIS-ST. PAUL
s ()

Podcasts 83,179 12.1%
W GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE (Shopped/Visited/Bought past 3mos Due to Ads on %)
B GEN-Z (P18-29) MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
MINNEAPOLIS-ST. PAUL DMA  Scarborough R1 2026: Feb25-Feb26  Qual intab: 32 * Share of Everything
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"Advertising Actions"

GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites
Vidao Sireaming Services
DisectMall
SoxialHali
T T mm—
Poicas

Broadcast, Cable, & Sat TV

16.8%

Newspapers 59,855 13.7%

Local AM/FM Radio _ 4,411 14.7% |
Billboards
Cable TV Networks 48'371 11.0%

Local Broadcast TV 38.326 e
m GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE (Shopped/Visited/Bought past 3mos Due to Ads on %)
B GEN-Z (P18-29) ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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— c | N Advertising Actions

GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE
(Shopped/Visited/Bought past 3mos Due to Ads on %)

P18-29

Social Media 138,056 38.3%

Websites  gerters 29.3%

Audio Streaming Services

42,700 11.8%

Local AM/FM Radio

s . ——

50,637 14.0%

Broadcast, Cable, &SatTV gers SE

Direct Mail

Newspapers 34,820 ST
Billboards 35.145 o
Podcasts

28,201 7.8%

Video Streaming Services e

Cable TV Networks SRS CINCINNATI

Local Broadcast TV Em

T

® GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE (Shopped/Visited/Bought past 3mos Due to Ads on %)

B GEN-Z (P18-29) CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CINCINNATI DMA  Scarborough R1 2026: Feb25-Feb26  QualIntab: 37 * Share of Everything
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"Advertising Actions"”

GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 155’755'"
Websites
Broadcast, Cable, & Sat TV
Video Streaming Services
PirestHsll
Cable TV Networks
Local Broadcast TV 19,'7',‘9'4 = —
Newspapers
Podcasts

14.0%

Audio Streaming Services 1545

(4, w
L
G
o :

Local AM/FM Radio

A WEST PALM BEACH-BOCA RATON
Billboards

= GEN-Z (P18-29) Not-Yet-Enrolled and Seeking an UNDERGRAD DEGREE (Shopped/Visited/Bought past 3mos Due to Ads on %)

B GEN-Z (P18-29) WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WEST PALM BEACH-BOCARATON DMA  Scarborough R12026: Jan25-Jan26  Qual Intab: 52 * Share of Everything
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